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The people who support the wireless-communications industry are almost 
invisible when compared with the cell phone companies, whose ads dominate the 
airwaves and billboards as well as the pages of newspapers.

Sarah Berry of AAT Communications Inc. wants to change that, at least in 
Missouri and Kansas. Berry is the driving force behind the new Missouri/Kansas 
Wireless Association, which held its first membership meeting Thursday at West 
Port.

Seventy people came out to meet their colleagues and hear about the group, 
which comprises companies that own, build and service cell phone towers as well 
as cellular carriers, engineering, real estate and other firms. Berry is 
president and chief cheerleader.

The group wants to work with city and state officials to develop new approaches 
to winning approval for cell towers and other facilities, as well as to promote 
understanding of the wireless industry, Berry said.

Fifteen other state wireless groups either are up and running or in the 
formative stage, said Pat Tant of AAT, who helped found the first group in 
Tennessee.

Mike Fitch, president of PCIA - The Wireless Infrastructure Association in 
Washington, was on hand to encourage members of the group to work together. 
PCIA works with federal agencies on legislation and rules that affect cell 
towers. More work must be done with local and state officials and the public, 
he said.

"We're trying to knock down misperceptions" about the wireless industry, Fitch 
said.
